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COLLEGE STORES

by Joanna F. Campana
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textbooks from my college days were bulg-
ing from the top of the bookcase to the ceil-
ing. My goodness, it was almost as bad as
my grandmother’s house, whose pride, and
joy was a set of outdated encyclopedias,
sitting untouched for many moons.

Clearly, it was time for me to move in to
the future.

An essay titled As We May Think, written by
Vannevar Bush in 1945, spoke to some ex-
tent on the many kinds of technology that
was invented after its publication. This
would include online encyclopedias, per-
sonal computers, the Internet, and speech
recognition. Bush envisioned the ability to
retrieve several articles or pictures on one
screen. He saw the possibility of embed-
ding video, highlighting passages, and in-
serting notes that could be stored and re-
called together. He also believe that people
would create links between related articles,

mapping the thought process, and path of

This would include technology, multime-
dia, print on demand, and digital interac-
tion. Your core products just as your stu-
dents are changing, and we must all move
toward the future. With fewer visits to the
campus and less purchasing needs of text-
Bea

visionary! Incorporate new selling plat-

books we need to be more accessible.

forms. Students are purchasing on the
Internet and mobile phones.

What good is your story if no on knows
who you are or what you have to offer?
Start by communicating your offerings, and
marketing your strengths. Partner with
students, faculty, and your community.
Manage your relationships and social net-
works. Get to know your customer. Are
you sending emails to your students and
faculty with various marketing campaigns?
Are you collecting student data? Do you
know why the faculty is sending students to
other purchasing destinations and not to
your campus store? I'm not a big believer
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